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2025 CANADIAN GIVING GUIDE

AUDIENCE

Who Uses
The Giving Guide

Individuals, Families and Corporations That Care

Foundation Magazine’s CANADIAN Giving Guide helps charities,
non-profits and public foundations in Canada engage the
most caring donors who are looking for ways to give back,
through time, talent, funds and expertise.

The Giving Guide allows you to tell your story, explain your
mission, showcase your accomplishments and demonstrate
the commitment you have to those in need. The Giving
Guide’s audience uses the publication as a year-long tool to
expand their impact and grow their role in social responsibility
and as high-net-worth philanthropists with more to give.
Connect with the most willing and able supporters.

The Giving Guide targets a vital audience that you'd otherwise
have trouble reaching. Highlight your brand, tap into new
fundraising channels and help Canadian investors find the
best match for their personal and corporate missions.

The 2025 CANADIAN
Giving Guide Audience

The Giving Guide recipients include executives who

are among the most senior leaders in Canada’s largest
corporations, organizations, private foundations, board
directors, as well as members of major organizations in
finance, capital markets, personal investment, marketing,
estate planning, tax planning, social responsibility, and many
more. (Ask for details).

MEDIA KIT

GIVING GUIDE AUDIENCE
+ Have Personal Incomes of $231 ,577*

+ 920/0 Have University Degree

+ 600/0 are over 40 years of age

+ 55% are involved in leading corporate

finance and marketing

o,
+ 72 /0 are known supporters of philanthropic
initiatives

o
+ 43 /O advise on investment, tax planning,

estate planning, social programs

Data Sources: Economic Research Institute; Toronto Board of Trade; AFP Canada; CAGP Canada;
Angus Reid; Lloydmedia Research; 1Q Partners.

* Examples of individual Giving Guide recipient roles
include Chief Marketing Officers (average salary
$171,000), Chief Financial Officers (average salary
$231,577), Chief Technology Officers ($151,000),
International Banking Managers ($273,000).

DISTRIBUTION
2 0,000+ Print Copies (minimum) to

readers of Foundation Magazine, DM Magazine and
Total Finance Magazine, all qualified recipients of
these individual publications and unique executive
subscribers in Canada. (Many are also members of
other trade and executive associations in Canada.
(Ask for details.)

2,000+ Individual members of major

philanthropic associations in Canada, including
delegates to major philanthropic conferences.

1 Y / 5 00 additional printed copies distributed
via our media partners, supporters and
contributors

PI u S o o o DIGITAL COPIES available at Events
(ask for details)
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2025 CANADIAN GIVING GUIDE MEDIA KIT

GENEROSITY

Here’s What You Get With Your Giving Guide Ad

Fach ad provides a full year of visibility with both a feature story and an advertisement which showcases
your cause, your work and your impact on the community you serve. Tap into the Canada's massive network
of leaders who can authorize donations, create or support fundraising events, organize volunteer work and
match up with their corporate culture.

We will help create your profile and ad if you need assistance.

2021 GTA GIVING GUIDE 2021 GTA GIVING GUIDE
How Will You Leave Your

. . . National Initiative for Care Mark on the Community
The Animal Gu of the Elderly (N.LC.E)

2021 GTA GIVING GUIDE

Full Page $549.00

Top of Page - 500 Word Charity Profile Article
Double Page Spread $949.00 Bottom of Page - Half Page Ad (7.25" x4.75")
Left Hand Page - 800 Word Charity Profile Article w/Picture

Right Hand Page - Full Page Ad (8375 x 10.875" + 0.125" bleed) Half Page $295.00

Left of Page - 250 Word Charity Profile Article
Right of Page - Quarter Page Ad (3.625" x 4.75")

Note: use of pictures or illustrations will reduce word counts

foundationmag.ca Media Kit 2025 CANADIAN Giving Guide
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2025 CANADIAN GIVING GUIDE

ADVERTISING
RATES & DATES

For all advertising and production
enquires please contact:

Chris Horne
Foundation Magazine
chris@hilborn.com

Jim Hilborn

MEDIA KIT

ADVERTISE CLOSE FREE DIGITAL
November 3rd, 2025 BOOST

Includes a web banner image,
MATERIAL CLOSE charity profile, full listing and web

link the Foundation M ]
November 7th, 2025 | s o enen s
DISTRIBUTION No Extra Charge. Bonus.
November 21st, 2025

2021 GTA GIVING GUIDE

Foundation Magazine
hilbornjim@gmail.com

where Adoption is the ONLY option

MAJORDONOR
APPEAL RATES

One investment gets you a

Identifying the-

i
da

Full Page Charity Profile and

ves of good dogs from being put to death, Kathy and her
he name The Animal Guardian Society

a Full Page Donor Appeal

Advertisement

Vision
5 °

i P
as creating, continue to serve and protect the animal citizens of

abused, abandoned or left

to

JUST $949.00

MISSION STATEMENT

medical

tosupport the
, g, ownership,
‘and the needs of animals.

and includes digital support

on our website.

Telephone: 905-263-TAGS (8247)

Double Page Spread
Advertorial
Approximately 800 words

Full Page Ad
8.375" x 10.875" + 0.125" bleed
(Full page Type Safety: inset all type 0.5" from trim)

Artwork Specifications

} All ads must be press optimized PDF files (PDF-X1A files). Images
must be 300dpi CMYK with either fully embedded or outlined fonts.

} 0.125in bleed with crop marks are required for DPS, and FP ads.

)} Full Page Type Safety: please inset all type 0.5” from trim specs.

} All rates are net and in Canadian dollars

)} Rates do not include HST
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